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What Millennials Think about the
Future of the EU and the Euro
What do Europe’s millennials – those between the ages of 14 and 35 – think
about the EU and the euro? Do they support European integration?
What do they know about the EU? What changes would they like to see to
the common currency? And what are the lessons for policymakers?
Our analysis is based on public opinion data for all 28 EU member states.
of the EU’s population.2 More than 78 million young
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Europeans use the euro.3 The common currency is a
fact of life for them: as they grew up in an age of rapid

December 2016

European integration during which more and more
countries joined the club, few of the millennials can

1. Do young Europeans want a different
kind of Europe?

remember a time when there were national currencies.
In June 2016, when an overwhelming majority of young

Europe’s millennials, who were born between the

British citizens voted to remain in the European Union,

early 1980s and early 2000s, make up almost a quarter

it became clear that young voters want a different
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In 2015 23% of the population of the EU was between the ages of 15 and 34. Eurostat, population database (variable demo_pop).
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Eurostat, population database (variable demo_gind). In 2015 the total population of the euro area 19 came to 338 million.
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kind of Europe than the older generations. A YouGov

positive about the EU than their younger peers who

poll showed that 75% of those who were 24 years old or

are still in the educational system.

younger wanted to stay in the European Union, although
the total vote only came to 48%.4 The British referen-

A similar difference between Europe’s young and old

dum on EU membership has been the most recent and

millennials emerges with regard to the question of

most visible sign of a g
 enerational clash between the

how they would vote in a referendum on EU mem-

preferences of young people and old people.

bership. 63% of the young millennials were in favour

We wanted to find out what Europe’s millennials – our

By contrast, 57% of the old millennials would vote to

sample includes individuals between the ages of 14 and

remain in the EU, and 32% would vote to leave if their

35 5 – think about the EU and the euro. Do they support

country had a referendum on EU membership.7

of staying in the EU, though 21% would vote to leave.

European integration? What do they know about the EU
and the common currency? And what changes would

The differences between young and old millennials

they like to see in the Eurozone in the years ahead? Our

with regard to EU membership also extend to the

analysis is based on a representative dataset from a

question of Britain’s role in the EU. While a majority

public opinion survey of all 28 European member states.

6

of young and old millennials in the EU28 wishes to
keep Britain in the EU, an even larger proportion

2. How pro-European are Europe’s millennials?

of young millennials wants the United Kingdom to
remain (58% vs. 53%).8 Both groups of millennials

Conversations can be rather revealing. What do

fear the consequences of Brexit more than the older

millennials have to say about the EU? This depends

generation (those between 36 and 65). 48% of all

on whether they are still in the educational system

millennials say that “without Britain the EU will be

or have already entered the job market. If they are

worse off,” 6%-points more than the older generation.

asked to imagine a conversation between friends

The fact that young people are much more likely than

or colleagues about Europe, a gap emerges between

old people to be in favour of the EU is in line with

the two groups of European millennials. In the case

other recent EU-wide opinion polls.9

of the young millennials between the ages of 14 and
25, almost half of whom are still in the educational

Do millennials also support the common currency?

system, a majority of 52% said that a conversation

62% of the young millennials from countries that use

about the EU would turn out to be positive. And 55% said

the euro want to keep the common currency, while

the same with regard to a conversation about the euro.

28% would vote against the euro if their country had a
referendum on the subject. This is in stark contrast to

However, in the case of the old millennials between

their older peers among the millennials (between the

the ages of 26 and 35, of whom almost three out of four

ages of 26 and 35). Only 51% would vote in favour of and

are working on the labour market, only 43% would

40% against the common currency. Among the older

have anything positive to say about the EU, and only

euro area population, 56% support the common currency,

46% would make positive remarks about the euro.

whereas 38% would be in favour of leaving the monetary

These numbers are below the responses of the older

union. Support for the euro among both the young and

generation. 46% of those would make positive com-

the old population is much lower in those EU countries

ments about the EU, and 49% would say something

that do not use the euro. Only 24% of millennials from

positive about the euro. In other words, millennials

non-euro area countries and 29% of the older generations

who have entered the labour market are far less

would vote for the euro to be their currency.10

4
5

H. Goulard (2016), “Britain’s youth voted Remain”, Politico, 24 June 2016.
The whole sample is n=10,992 between the ages of 14 and 56. We have split the sample as n=2,413 for those between the ages of 14 and 25,
n=2,455 for those between the ages of 26 and 35, and n=6,124 for those between the ages of 36 and 65.
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The dataset was published in the Bertelsmann Stiftung’s eupinions series. Data were collected in April 2016. All calculations by the authors.
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Missing to 100% are “I would not vote”.

8

18% vs. 25% are in favour of leaving. Both groups have a 25% share of “don’t knows”. The data were collected before the referendum.

9

E.g. B. Stokes (2016), “Euroskepticism Beyond Brexit: Significant opposition in key European Countries to an ever closer EU,” Pew Research
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65% of the millennials and 64% of the older generation in non-euro area countries are against the euro. Missing to 100% are those who

Center, Washington D.C. and European Commission (2016), Standard Eurobarometer 85 Spring 2016: Public Opinion in the European Union, Brussels.
replied that they would not vote.
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FIGURE 1 Millennials are less polarized than older Europeans in their attitudes towards EU integration
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Source: eupinions dataset (April 2016), authors’ calculations.

Young millennials do not only have a more positive

Figure 1 depicts this difference. The young millennials

attitude to the EU and to the euro than their older

in particular are more in evidence in the upper middle

peers. They are also happier with the way d
 emocracy

section of the spectrum than at the extreme ends.

works. 53% of those between the ages of 14 and 25 are
satisfied with EU democracy. At 44% the figure for

The older millennials between the ages of 26 and 35

those between the ages of 26 and 35 and for the 35+ age

are less pro-European, but follow the same pattern.

group is much lower.11 The differences in perceptions

Europeans over the age of 35 have more polarized

on how decision-making functions in the euro area

views. A large proportion is either in favour of or

are even more noticeable. Among those in the euro

against European integration.

area between the ages of 14 and 25, 58% believe that
decision-making in the euro area is democratic, while

Are young individuals really more pro-European?

only 49% of those between the ages of 26 and 35 agree

The descriptive data suggest that but in order to know

with this statement. The figure for the older genera-

whether there is indeed a correlation between being

tions is even smaller (47%). Similarly, satisfaction with

young and being more pro-European, we run regres-

democracy in the respondents’ own countries is higher

sions for selected countries.14 We use two different

for young millennials (51%) than for older millennials

integration measures to ensure that our results hold

(43%) and Europeans over the age of 35 (46%).12

across different specifications.15 We control for a range

We aggregate the responses to different questions on

to have an impact on political attitudes.16 These include

of other explanations that previous research has found
European integration into one pro-European index. It

gender, highest educational attainment, employment

shows that the views of young people on Europe are

status and political orientation.

less polarized than those of older respondents.13

11

This includes the responses “very satisfied” and “somehow satisfied” to the question “How satisfied are you with the way democracy
works in the European Union?”

12

Results from the Eurobarometer show in general higher trust rates for the EU among the 15-24 age group. European Commission (2016),
Standard Eurobarometer 85 Spring 2016: Public Opinion in the European Union, Brussels.

13

There are five questions on whether or not respondents, in a hypothetical referendum, would vote (i) to stay in the EU, (ii) to adopt or keep
the euro, (iii) to join or remain in the Schengen area; and whether they are favour of (iv) EU integration and (v) Britain remaining in the EU.

14

We look at six large European countries for which the data set provides representative data: France, Germany, Italy, Poland, Spain and the

15

The first integration index is additive and the same as above. The second measure of integration uses the same questions and combines

United Kingdom.
them with the help of a principal component analysis to find the common factor in the variables. Table 1 shows only the results for the
second measure; results are robust across the two different specifications.
16

For an overview, see for instance R. J. Dalton and H.-D. Klingemann (eds.) (2009), The Oxford Handbook of Political Behaviour, Oxford:
Oxford University Press.
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FIGURE 2 Education is no longer a strong buffer against unemployment in the periphery
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Note: Unemployment rates (in %) of active jobseekers between the ages of 14 and 35 on the basis of highest educational attainment.
Source: eupinions dataset (April 2016), authors’ calculations.

We find that age has a statistically significant effect

that 2% of university graduates in Germany run the

on support for EU integration in some countries.

risk of becoming unemployed, whereas in the case

There is a positive effect for those between the ages

of Spanish graduates the figure is 14%. In general

of 14 and 25 in France and between the ages 14 to 35

terms such differences can be observed in the case

in the United Kingdom: they are more likely to be

of the countries of the geographical core (Austria,

in favour of EU i ntegration than older generations.

Belgium, Finland, France, Germany, Luxembourg and

Millennials in P
 oland, by contrast, are less likely to be

the N
 etherlands) and those of the periphery (Greece,

pro-European than the older generations. In Germany,

Ireland, Italy, Portugal and Spain), where unemploy-

Italy and Spain, Millennials do not differ system-

ment is mostly higher.

atically from older generations. The other control
variables have the expected signs. Let us turn to two

Education is still an insurance policy against

important factors of EU support that we will look at

unemployment, though this is less effective than

more closely: the economic situation of millennials

it used to be in many of the countries which are

and their knowledge about the EU.

still trying to cope with the fallout from the crisis.
Research on the impact of past recessions has also

3. Growing up during the euro crisis

shown that university g
 raduates who enter the labour
market during an economic downturn tend to expect

European millennials have come of age and have

significantly lower remuneration levels.18

entered the labour market during one of the worst
recessions in living memory. U
 nemployment or the

Of the unemployed young millennials 55% would still

fear of unemployment has been the d
 ominating

vote to keep their countries in the EU. This number

topic, especially in peripheral E
 urope. Young people

drops to 44% when we look at the unemployed old

face a higher risk of becoming unemployed than

millennials. The regression analysis for the EU28

older generations of Europeans. Unemployment

sample in Table 1 shows that being unemployed

rates of young individuals have been consistently

makes it statistically less likely to achieve a high

higher – sometimes more than twice as high – as

integration score.

unemployment rates of older generations.17
Geography also matters: Millennials in the peripheral
If we slice the data by education, our sample shows

17

countries are slightly more in favour of staying in the

This is reflected in our dataset. In the 14-35 age group 12% are unemployed and looking for work, whereas the figure is 9% in the case of
those who are older than 35.

18

See P. Oreopoulos et al. (2006), “The Short- and Long-Term Career Effects of Graduating in a Recession: Hysteresis and Heterogeneity in
the Market for College Graduates”, NBER Working Paper No. 12159, pp. 1-74.
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FIGURE 3 Millennials know much less about the EU than older generations
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Source: eupinions dataset (April 2016), authors’ calculations.

EU (63%) than those in the core countries (59%) in the
event of a referendum. It is the other way round with

4. Knowledge about Europe:
(youthful) ignorance is bliss

the euro. In a referendum 59% of young people in the
core countries would want to keep the euro as their

Knowledge about the EU is generally a positive d
 river

currency compared to 53% in the peripheral countries.

for support of European integration. Yet when looking

It seems plausible that the financial and economic

their older peers, we are surprised to find that while

at what young European know about the EU vis-à-vis
crisis which also endangered the euro contributed

millennials are more pro-European, they know

to scepticism about the euro among young people

much less about the EU than older generations of

in the peripheral countries that were hit badly by

EU citizens. We measure their level of EU k nowledge

the crisis. On the periphery support for the euro

again with the help of an additive index.21 53% of the

is highest among the older generations, where 59%

young millennials (aged 14-25) do not know a great

would like to keep the common currency. Approval

deal about the EU, though this is true of only 32%

is much lower among old millennials, of whom only

of those over the age of 35. The proportion of older

49% support the common currency.19 In core countries

people who know a lot about the EU is more than 20%

this generational split does not exist.20

higher than for the young age group (34% vs. 13%).

The regression results underline this divide. S
 panish,

As figure 4 shows in more detail, there are signif-

Portuguese, Italian, Greek and Irish c
 itizens tend

icant differences between the young and the old

to be more pro-European than their neighbours in

when it comes to recognizing the names of Euro-

the g
 eographical core. Opt-out countries (the UK,

pean leaders: Thus 83% of millennials have heard

Denmark and Sweden) are more critical. By com-

of German chancellor Angela Merkel, and 62% say

parison, support for the euro is greater in the core

that the name of French president François Hollande

countries, while support for the EU is stronger in

sounds f amiliar. 38% have heard of Greek Prime

the peripheral countries.

Minister Alexis Tsipras, which is more than can be
said about Italian Prime Minister Matteo Renzi (25%)
and Spanish Prime M
 inister Mariano Rajoy Brey (18%).

19

Support for the euro among young millennials in the periphery is at 57%.

20

65% of young millennials in core countries are in favour of keeping the euro. Among old millennials and the older generations the

21

The knowledge index consists of 24 questions on the EU and the euro and self-assessed name and term recognition. Correct answers are

common currency is backed by only 52%.
added up. Low, medium and high knowledge signifies those in the lower, middle and high terciles within the knowledge index distribution.
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FIGURE 4 EU names and terms that sound familiar to European millennials

Aged 36-65

Source: eupinions dataset (April 2016), authors’ calculations.

The name of Martin Schulz, President of the European

and support for EU membership is comparable to

Parliament, is more familiar than that of Jean-Claude

the older generations.

Juncker, the President of the European C
 ommission
(35% vs. 28%). 73% have heard of the ECB, but
only 24% recognize the name of Mario Draghi, its

5. Optimism about Europe is low,
but millennials are less worried

president. 45% know that the ECB is not located in
London. Only 24% have heard of the Troika, and 28%

Young Europeans are not very optimistic about the

know that Ireland received a bailout during the crisis.

future of the European Union, although they see it

On average young millennials recognized one out of

in a more positive light than the older generations.

three terms and names from the list. Those who

3 out of 4 millennials say that in general things

are 26 and older were familiar with almost 1 out of 2.

are not moving in the right direction in the EU.
The numbers are similar for the older generations.

Among older Europeans knowledge about Europe

When asked about their own countries, 72% of young

and voting in favour of EU membership are closely

millennials agreed that things were not moving in the

correlated. 44% of those who know little would vote

right direction. Although this is a large majority, it is

to stay, whereas 69% of those who know a lot would

not as high as among the older millennials and older

prefer to stay. Our analysis in Table 1 shows that high

generations, where 78% and 76% respectively believe

EU knowledge is correlated with being more pro-

that things are not moving in the right direction.

European. And this holds true for all six large EU
countries surveyed as well as the EU28 as a whole. If,

Similarly, all Europeans in our sample are concerned

in the case of young people, knowledge about the EU

about the future of the Eurozone, though the young

went hand in hand with support for the EU, as in the

less so than the old. A staggering 44% of older people

case of old people, we would have to infer that young

believe that the Eurozone will still be in a state of

Europeans are downright anti-European. We know

crisis 10 years from now. For those between the ages

that they are not. In fact, the young view the EU more

of 14 to 25, the figure of 39% is still high, but slightly

positively than the old.

lower. Four in five of these young people doubt that

Thus the level of knowledge is far less important

years’ time.

the euro will be a strong and stable currency in ten
among the young with regard to their support for
the EU. 60% of young millennials who do not know a

These differences between young and old are also

great deal would still vote to stay. Support for the EU,

mirrored in the general trend that millennials

as with older voters, rises to 69% in the case of those

are slightly less concerned about the potential

who know a great deal about the EU. Among older

future threats to the euro. The top three worries

millennials, the relationship between k
 nowledge

for millennials are low growth and unemployment
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FIGURE 5 Millennials have different ideas on how to spend a potential Eurozone budget
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Source: eupinions dataset (April 2016), authors’ calculations.

(35% for young millennials and 41% for old millen-

support the EU despite knowing less about EU politics

nials), a new financial crisis (34% and 38%), and too

and therefore may also worry less about its problems.

much p
 ublic spending and high debt levels (33% and

Millennials have a general feeling that things are

34%). The numbers for Europeans above age 35 are

not moving in the right direction but they are less

consistently higher (46%, 42% and 36%).

concerned about specific threats.

Furthermore, young people are less worried about

6. How would millennials reform
the Eurozone?

their personal economic situation than the older
generations. The assessment of how their personal
economic situation has changed in the past two

We have seen that young millennials are more

years is striking. While 36% of millennials say that

pro-European and more optimistic about their future

their economic situation has improved, only 25% of the

than older generations. In the light of their views, do

older generation say the same. And while 29% of the

they believe that the Eurozone is in need of reform?

millennials say that their situation had worsened over

Are young and old millennials in agreement about

the past two years, a much larger share (43%) of the old

this? And what kind of reforms for the common

generation say that this had happened.22

currency do they actually want?

Similarly, when asked about their personal outlook

In contrast to the older generations Europe’s

in the f oreseeable future, the young are the least

millennials do not on the whole believe that there

pessimistic: 44% of the young millennials think that

is an urgent need for reforms in the Eurozone.

their personal outlook is negative, whereas 55% of

Among Europeans above the age of 35 years 48%

the oldest cohort (those aged 56 to 65) see things in

believe that the common currency is in urgent need

a negative light.

of economic reform. 29% were of the opinion that it
would help, even though it was not absolutely neces-

The lack of concern about economic threats such

sary, and 3% believed that no reforms were needed.23

as unemployment and debt are counter-intuitive:

43% of the old millennials thought that reforms were

after all, these problems are particularly relevant for

urgently needed, though the number drops to a low

younger generations. However, this relative care-

30% in the case of the young millennials. Many young

freeness is in line with the finding that young people

Europeans simply have no views on the subject: One

22

Answers concerning their personal economic situation over past two years (“stayed the same”) make up the total (36% of young people
and 32% of old people).

23

The total includes the response “I don’t know”.
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in four millennials does not know whether economic

redistribution within the Eurozone. One impor-

reforms are actually necessary.

tant factor that may explain why we see a drop in
solidarity for this age group is that in times of low

The debate about whether the euro area actually needs

growth and low interest rates, many may think that

its own fiscal capacity and what it should be used for

they cannot afford more solidarity in the Eurozone.

has been around for a considerable length of time.

In the face of stagnating wages and high levels of
unemployment, individuals may try to protect their

A clear majority of millennials think that a Eu-

disposable income against more taxation and their

rozone budget would be useful. The same is true

savings against lower returns.

for the older generations. Almost 70% of all EU28
respondents agree that a European Finance Minister

It is not easy to design a consistent reform agenda

would be useful for the Eurozone, though there are no

based on our findings. While we can identify some

clear preferences about what his or her competences

reform preferences of the millennials there are no

should be.

clear reform favourites. On the one hand, there are
data limitations: there are so many possible reform

Where millennials and the older generations of

directions and policy trade-offs for which the ques-

Europeans differ are their preferences on how to

tionnaire could only cover a selection. On the other

spend a larger Eurozone budget. Young individuals

hand, the set-up of the Eurozone is complex and the

are less likely to support a budget that is used to

effects of possible reforms on individuals’ lives are

provide incentives for reforms. Yet they are far more

often not clear.

likely than the older generations to support the idea
that money should be given to European citizens
when they lose their jobs or when they move to

7. Will millennials put their faith
in the EU and the euro?

another European country to find one (see Figure 5).
The results from the regressions support our

The Brexit referendum in June 2016 demonstrated

interpretation.24

that young voters are significantly more pro-European than voters from older generations. While the

Since the start of the euro crisis the question to

difference between the old and the young in support

which extent member states are willing to share risks

for the European Union holds across all 28 member

has been on the table. Contrary to what many have

states, our analysis also reveals that the millennials’

speculated, almost two out of three Europeans agree

investment in Europe stands on thin ice for at least

that in general there should be more solidarity

three reasons:

between the E
 urozone countries, at least in times of
crisis. In order to dig a little deeper into the question

Pro-European sentiments among Europe’s young

of solidarity, we combined the answers to various

generation will not easily translate into votes.

questions on s
 olidarity into an index. We want to

E xperience shows that the mobilization of young

find out whether there is a correlation between age

voters is difficult.26 Many of the young millennials

and solidarity in the Eurozone when we control for

who tend to be the most supportive of the EU are

alternative explanations.

even below voting age. Furthermore, our analysis has

Our results reveal indeed less solidarity of those

know a great deal about the EU. Previous research

25

shown that very young people (14-25 years old) do not
aged between 26 and 45. In other words, early and

suggests that this will make them less likely to vote

mid-career Europeans are less inclined to support

in E
 uropean Parliament elections.27 Support for the

24

The results can be found in Table 2 in the appendix.

25

We use a principal component analysis as before to find a common factor in questions that cover different aspects of solidarity: We made use
of the following statements. (i) There should be more solidarity between the member states in the Eurozone. (ii) There should be solidarity
in financially difficult times. (iii) A Eurozone budget is useful. (iv) We should spend the Eurozone budget on boosting the economy or helping
the unemployed. The results of the regression can be found in Table 3 in the appendix.

26

In the 2014 European Parliament elections turn-out among the 18–24 year-olds was at 27.8% compared to an overall turnout of 42.6%.
European Commission (2014), Report on the 2014 European Parliament elections, Brussels.

27

E. Hogh and M.V. Larsen (2016), “Can Information Increase Turnout in European Parliament Elections? Evidence from a Quasi-experiment
in Denmark”, Journal of Common Market Studies 54 (6), pp.1495–1508.
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EU and the euro will thus remain rather tenuous
among Europe’s young generation.
Old millennials, who have just started their c
 areers,
are disenchanted with the euro. Their support
for the euro is considerably lower than for the EU:
in the periphery, only 49% want to keep the euro,
12%-points less than the support for EU membership.
And within the EU as a whole pro-European attitudes
are less noticeable among those between 26 and 35
than among their younger peers. Old millennials
are disappointed because they have experienced the
recession and the ensuing record-breaking youth
unemployment. A return to growth should be a top
priority, and this should go hand in hand with regaining the support of those who felt marginalized after
the last crisis. As long as policymakers in the euro
area do not deliver on the promise of growth and jobs,
they are jeopardising the support of Europe’s millennials for the common currency.
Millennials are unlikely to drive reforms. On average
young people in Europe seem to be much less worried
about economic difficulties than their older peers.
Young voters are on the whole not against economic
reforms, but they believe that there is much less
urgency than older generations. This should be taken
as a wake-up call because we know that the euro needs
reform to be a strong and stable currency in the long
run.28 Policymakers will need to put more effort into
explaining how different options to stabilize the common currency could improve citizens’ welfare.
For these three reasons young Europeans may not in
fact be a strong and reliable base that policymakers
might have hoped for. Encouraging millennials to
learn more about the EU and to acknowledge the need
for economic adjustment will call for a great effort in
terms of targeting and communication. Yet if policymakers present convincing and consistent plans for
the future of the Eurozone and the EU, they will be
able to tap into the strong pro-European sentiment
of the millennials.

28

H. Enderlein, E. Letta et al. (2016), Repair and Prepare: Growth and the Euro after Brexit, Gütersloh, Berlin, Paris: Bertelsmann Stiftung,
Jacques Delors Institut – Berlin and Jacques Delors Institute in Paris.
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Appendix
Table 1: Young Europeans are more pro-European
EU28

France

Germany

Italy

Poland

Spain

UK

Age group 14–25

0.124
0.091

0.299**
0.122

0.092
0.111

0.224
0.147

-0.574***
0.148

0.169
0.142

0.377***
0.118

Age group 26–35

-0.039
0.072

0.022
0.111

0.036
0.092

-0.151
0.125

-0.559***
0.136

-0.129
0.120

0.254**
0.107

Age group 36–45

0.007
0.032

-0.026
0.101

-0.05
0.090

0.008
0.110

-0.111
0.135

-0.092
0.104

0.095
0.098

Age group 56–65

0.032
0.057

0.196
0.153

-0.108
0.141

0.084
0.177

0.071
0.179

0.133
0.173

0.004
0.133

Female

0.040
0.030

-0.000
0.072

-0.050
0.063

-0.005
0.081

-0.083
0.088

0.027
0.075

-0.027
0.068

High school graduate

0.182***
0.037

0.075
0.089

0.077
0.070

0.278***
0.099

0.069
0.114

0.274***
0.102

0.231***
0.083

University graduate

0.454***
0.037

0.520***
0.091

0.373***
0.086

0.407***
0.115

0.250**
0.124

0.382***
0.105

0.438***
0.090

Low EU knowledge

-0.276***
0.055

-0.249***
0.081

-0.429***
0.072

-0.243**
0.106

-0.455***
0.116

-0.406***
0.102

-0.100
0.081

High EU knowledge

0.322***
0.038

0.251**
0.098

0.248***
0.079

0.310***
0.090

0.403***
0.098

0.256***
0.087

0.312**
0.136

Employed

0.033
0.039

0.099
0.104

-0.002
0.101

0.007
0.108

-0.233*
0.120

0.129
0.112

0.113
0.093

Unemployed

-0.139***
0.046

-0.089
0.128

0.011
0.132

-0.296**
0.136

-0.352**
0.155

-0.275**
0.134

0.024
0.124

In education

0.345***
0.081

0.352**
0.160

0.515***
0.141

0.051
0.181

0.314
0.196

0.060
0.185

0.479***
0.144

Political orientation: left-wing

0.160*
0.091

0.005
0.104

0.455***
0.099

0.275**
0.116

0.004
0.121

-0.240**
0.100

0.578***
0.095

Political orientation: centre-left

0.265***
0.068

0.056
0.116

0.398***
0.071

0.445***
0.102

0.294**
0.123

0.004
0.099

0.307***
0.082

Political orientation: right-wing

-0.313***
0.056

-0.366***
0.102

-0.412***
0.135

-0.521***
0.105

-0.392***
0.110

-0.298**
0.135

-0.253**
0.116

Geographic periphery

0.400***
0.112

–
–

–
–

–
–

–
–

–
–

–
–

New member state

0.177
0.135

–
–

–
–

–
–

–
–

–
–

–
–

Opt-out countries

-0.777***
0.095

–
–

–
–

–
–

–
–

–
–

–
–

City (not rural) resident

0.089***
0.028

0.099
0.073

0.032
0.062

-0.057
0.093

-0.075
0.111

0.080
0.095

0.139**
0.070

Satisfied with democracy in one’s
own country

0.647***
0.085

0.718***
0.078

0.958***
0.070

0.651***
0.105

0.210**
0.091

0.577***
0.081

0.395***
0.076

Positive personal outlook

0.564***
0.047

0.753***
0.080

0.578***
0.068

0.670***
0.085

0.458***
0.095

0.334***
0.078

0.448***
0.076

Observations

10,992

1,447

1,671

1,233

974

1,095

1,349

Adjusted R-squared

0.2731

0.2800

0.3567

0.2524

0.1519

0.1901

0.1814

Estimated coefficient; (robust) standard errors in italic; clustered at country level for EU28 regression; * p<.1, ** p<.05, *** p <.01.
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Table 2: Age has an effect on support for reform proposals
Euro area
budget useful

Boost economy
in weaker
countries

Stimulus in
exchange for
reforms

Support
unemployed

Support
movers

Age group 14–25

1.014
0.061

1.139*
0.088

0.764***
0.073

1.122*
0.068

1.688***
0.102

Age group 26–35

0.945
0.053

0.951
0.077

0.787***
0.065

1.085
0.077

1.441***
0.102

Age group 36–45

0.889***
0.034

0.931
0.052

1.005
0.060

0.897**
0.041

1.086
0.103

Age group 56–65

0.930
0.094

0.996
0.061

1.116
0.114

0.869
0.080

1.130
0.124

Control variables

…

…

…

…

…

Observations

10,992

10,992

10,992

10,992

10,992

Pseudo R-squared

0.055

0.058

0.081

0.032

0.014

Estimated coefficient; table shows odd ratios; robust standard errors in italic, clustered at country-level; * p<.1, ** p<.05, *** p <.01.
Control variables (similar to Table 1): female, highest educational attainment, EU knowledge, employment status, political orientation, region,
satisfaction with national democracy, personal outlook.

Table 3: Early-career and mid-career Europeans score lower on the solidarity index
Solidarity index (pc)
Age group 26–35

-0.106**
0.046

Age group 36–45

-0.123**
0.047

Age group 46–55

-0.033
0.045

Age group 56–65

-0.104
0.063

Control variables

…

Observations

10,992

Adjusted R-squared

0.1439

Estimated coefficient; robust standard errors in italic, clustered at country level; * p<.1, ** p<.05, *** p <.01.
Control variables (similar to Table 1): female, highest educational attainment, EU knowledge, employment status, political orientation, region,
satisfaction with national democracy, personal outlook.
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